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?The Unmanageable Consumer has long been one of my favorite
books in the sociology of consumption. This long overdue third
edition has updated and revised the basic argument in many ways.
Most importantly, it now offers a new chapter on the consumer as
worker or, more generally, the prosumer. Assign it to your classes (I
have?and will again) and read it for your edification.? - George

Ritzer, Distinguished University Professor, University of Maryland,
USA

Western-style consumerism is often presented as unstoppable, yet its
costs mount and its grip on consumer reality weakens. In this 20th
Anniversary edition, Gabriel and Lang restate their thesis that

consumerism is more fragile and unmanageable than is assumed by
its proponents.

Consumerism has been both stretched and undermined by
globalization, the internet, social media and other cultural changes.
Major environmental threats, debt, squeezed incomes and social
inequalities now temper Western consumers' appetite for spending.
The 20th century Deal, first championed by Henry Ford, of more



consumption from higher waged work looks tattered. 

 This edition of The Unmanageable Consumer continues to explore
10 different consumer models, and encourages analysis of

contemporary consumerism. It looks at the spread of consumerism to
developing countries like India and China and considers the effects
of demographic changes and migration, and points to new features

such as consumers taking on unwaged work.

New to this edition:

· Coverage of new phenomenon such as social media and
emerging markets

· Explores contemporary topics including the occupy
movement and horsemeat scandal

· A new chapter on the consumer as worker.

'This is a remarkable and important book. The new edition updates
consumer cultural studies to take into account austerity politics and
the economic crisis, and the impact these have had on how we think
about and experience everyday practices of shopping and consuming.
The authors also build on and maintain the lively and challenging
argument from the previous volumes which sees the consumer as an
unstable space for a multiplicity of often contradictory responses

which can unsettle the various strategies on the part of contemporary
capitalism to have us buy more.' - Angela McRobbie, Goldsmiths,

University of London

?The book exemplifies how social science should be: engaged,
insightful, imaginative, scholarly and highly socially and politically
relevant. Strongly recommended to students, academics as well as all

people intereste...
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